


	

	
Barcelona, Mondiacult – UNESCO
IMPORTANT!!! 
Date to be confirmed between Septembre 29th – October 2d, 2025


	
SINOPSIS


	
The Creative Tourism Network® (CTN), based in Catalonia and a global leader in the development of creative tourism, is organizing, within the framework of Mondiacult – UNESCO, an international conference dedicated to this sector in full transformation. Since its official definition at the Santa Fe Conference (2008), creative tourism has become a strategic axis for territorial regeneration, cultural innovation and community participation.
The main objective of this conference is to consolidate synergies with the initiatives promoted by UNESCO and its Creative Cities, positioning creative tourism as a virtuous engine of change for territories around the world. CTN will contribute its internationally recognized expertise to foster alliances, share good practices and offer visibility to transformative projects.
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PARTICIPANTS


	The project promoted by the Creative Tourism Network® aims to reflect the ecosystems specific to creative tourism, which articulate actors of different profiles (public and private) and diverse sectors (tourism, creative industries, culture, citizenship).

- CTN member destinations and Creative Cities: Expertise and geographical diversity. The CTN member destinations, from Catalonia, Brazil, the Philippines, Canada, the Middle East and France, exemplify the adaptability of creative tourism to different contexts.

- Cultural and territorial institutions: Co-creation and participatory governance
The project involves UNESCO Creative Cities, local administrations and innovation centers to define models of co-creation, integrating institutional, business and citizen actors in the development of creative tourism.

- Experts, academics and professionals in the sector. Cultural managers, researchers and trainers will contribute to the project through:- Interdisciplinary methodologies, consolidating creative tourism as a replicable model.


	AXES OF THE DAY

	This day is designed to give great prominence to attendees. The aim is to foster a dynamic space where they can actively interact in debates, establish valuable connections through networking, and promote their projects through personalized pitches and video calls. The event seeks to enhance the talent and initiatives of participants, offering them visibility and tools to grow within the community.
• International call for success stories: selection of innovative projects that will be presented in person and virtually.
• Spaces for collective reflection: inspiring presentations, thematic round tables and pitches of projects from Catalonia and other regions.
• Recognition and connection: presentation of the CreativeFriendly seal, strategic networking sessions and active participation of international journalists.
• Joint construction of futures: start of the drafting of the Magna Carta of Creative Tourism, as a manifesto for sustainability and territorial inclusion.
 Global dissemination: publication and promotion of recorded pitches and promotion.


	
PRELIMINARY SCHEDULE AND PROGRAM

	Previous Phase: Dissemination and Communication (June - September)
               July - August → Selection of success stories.
            🔹  Evaluation and preparation of selected projects and panels.
August - September → Official announcement of speakers and participants.
🔹  Publication of the agenda for the day.
🔹  Promotion in international me In-person Conference (date to be confirmed between September 28 and October 2)
Morning → Inauguration and general reflection
🔹 Keynote evolution of creative tourism / relationship with the key pillars Mondiacult.
🔹 Round table: Transformative role of creative tourism / Agenda 2030. (2 panels)
🔹 Thematic panel: Reflections and good practices Creative cities and music tourism
🔹 Pitches of success stories from the world.
Lunch / Afternoon → Thematic axes, Networking and content production
🔹 Thematic panel: Creative cities and new thematic tourism
🔹 Pitches of success stories from the world.
🔹 Conclusions: From Creative City to Creative Tourism: balance and governance models.
🔹Signing of agreements.

In parallel: Video-call of projects


Themes of the panels (TBC): 
· Creative Tourism, as a sustainable driver.
· Creative Tourism as (the) solution for an inclusive tourism in rural area
· Creative Tourism & Music tourism 
· Creative Tourism to reach the new niche travelers
· Creative tourism in Island destinations / SIDs
· From Creative Cities to Creative Tourism Destinations
· Creative Tourism as a tool to foster Afrotourism
· Creative Tourism as a sustainable driver for Luxury Tourism

· Subsequent Phase: Dissemination and Communication (October -…. 
🔹  Promotion of the Magna Carta and recorded pitches.

→ Impact and recognition.
🔹 Report on the impact of creative tourism and monitoring of projects and collaboration agreements.



Preliminary program
(Provisional themes)


09:00 - 09:30          Registration

09:30 – 10:00          Opening by host organization delegates and international partners.

10:00-10:15             Keynote : “Creative Tourism as a holistic sustainable solution for the new era” 

10:15 – 11:00           Panel 1:  Creative Tourism & new niche travellers (food, crafts)

11:15 – 12:00          Panel 2:  Creative Tourism as a tool for Music Cities.

12:00 – 12:45          Panel 3: From Creative Cities to Creative Destinations  

12:45 – 13:30          Showcase of creative tourism projects 

LUNCH BREAK + Video-call 

15:00 – 15:45         Panel 4: Creative Tourism as (the) solution for an inclusive tourism in rural area

15:45 – 16:30         Panel 5: Creative tourism to reach the SDGs 2030.

16:30 – 17:00         Showcase of creative tourism projects

17:00 – 17:15        Agreements signing 
                                    CreativeFriendlyDestinations certificates delivery

17:15 – 17:30          Closing

Video-calls










	
CREATIVE TOURISM LINKS / MONDIACULT 2025

	Creative tourism is a transformative tool, capable of positively impacting sustainable development, cultural preservation and global cooperation. These elements fully justify its relevance within Mondiacult 2025, as it allows the interconnection between key sectors and responds to the main cultural and social challenges of our time.
Its transversal nature means that this model affects all the fundamental themes of Mondiacult 2025:
• Cultural rights: Guarantees democratized access to culture, promoting the active participation of both visitors and local communities. Instead of passively consuming culture, travelers become co-creators, contributing to the preservation of cultural identities through respect and adaptation to local traditions.
• Digital technologies and culture: Digitalization transforms the tourist experience, allowing the development of immersive experiences with augmented reality, artificial intelligence and digital platforms. This favors the promotion of minority cultures, disseminating little-known cultural expressions through interactive content and social networks.
• Culture and education: Experiential learning becomes a fundamental tool in creative tourism. Immersive activities promote intercultural education, allowing an exchange of knowledge between communities and visitors through craft workshops, local gastronomy and traditional music.
• Economy of culture: It promotes the dynamization of the local economy, redistributing the benefits among small artisans, artists and professionals in the cultural sector. In addition, it favors the creation of sustainable jobs, promoting stable employment linked to creative and heritage sectors.
• Culture and climate action: It promotes experiences with a low ecological footprint, prioritizing local consumption, recycling of materials and the recovery of sustainable artisanal techniques. Thus, it contributes to the reduction of environmental impact and the preservation of cultural biodiversity.
• Culture, heritage and crisis: It acts as a driver of cultural resilience, helping communities recover their heritage after economic, political or environmental crises. In this sense, creative tourism plays an essential role in the revitalization of traditions in danger of extinction, guaranteeing their continuity.
• Culture and artificial intelligence: AI becomes an ally for the digital preservation of heritage, through virtual reconstructions, automatic translations and interactive cultural learning systems. It also allows for the personalization of experiences, adapting them to the preferences and needs of visitors.
• Culture and peace: By creating spaces for dialogue and intercultural understanding, creative tourism promotes social cohesion and respect between cultures. In addition, it contributes to the empowerment of local communities, giving them visibility and a voice in the construction of cultural narratives.
This holistic and multidimensional approach ensures that the project fits into the Mondiacult 2025 agenda and contributes to the development of Memorandums of Understanding (MoUs) with local and international entities and organizations.



	
LEGITIMITY OF THE CREATIVE TOURISM NETWORK®

	
The Creative Tourism Network® (CTN) has established itself as a global benchmark in the development of creative tourism, a modality that fosters creativity, sustainability and the active participation of local communities. Its trajectory is supported by direct collaboration with prestigious international organizations such as UNESCO, UN Tourism, the World Bank, GIZ and various ministries around the world, actively contributing to the definition of cultural and tourism policies at a global level.
Thanks to this international credibility, the CTN has been key in the valorization of intangible cultural heritage and innovation in creative tourism, establishing strategic synergies with programs such as UNESCO's Creative Cities, Biosphere Reserves, Education for Sustainable Development and Intellectual Property. This positioning has allowed creative tourism to be integrated into the cultural and economic development agendas of numerous countries, generating replicable models that guarantee a lasting social and economic impact.
The international event organized by the CTN in Barcelona, within the framework of Mondiacult - UNESCO, represents a unique opportunity to analyze the evolution and consolidation of creative tourism. With the presence of experts, representatives of international organizations, cultural managers and pioneering projects, success stories from Catalonia and around the world will be highlighted, which demonstrate the transformative potential of this tourism model.
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