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CREATIVE TOURISM TRAINING

www.creativetourismnetwork.org
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Find the courses, workshops, capacity building, lectures
seminars, master classes, training sessions or consultar
services o that fit your needs.




What dowe meanby CREATIVE TOURISM?

Creative Tourisms considered HE new generation of tourisn
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heCreativeTourismconceptappearedn the 2000s,andwasdefinedas
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through active participation in courses and learning experiences, which are
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X Paintingin Tuscany,participatingin a carnivalworkshopin the Caribbeanplowingan art
glasspiecein the FrenchProvenceweavingtheir own scarfin Equator,learningtraditional
dancesin Medellin (Colombia)J)earningtypical recipesin Tokyo,beinga DJin Ibizaor even
performingtheir own concertin a prestigiousvenueof BarcelonaX andsoon X
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Thegrowing demandfor creative tourism arousesthe interest of the destination managersand local
governments,seducedby the opportunity to attract high quality tourists while creatinga value chain
for the territory.

Among the many virtues of creative tourism, we can mention the following:ones

C Diversificationof the tourist offer without any investment, just by sharingthe intangible heritage
(traditions,crafts...), aswell asoptimizing the useof infrastructuresand monuments, etc...

C Deseasonalization

C Positiveeffectsupon the profitability of the cultural infrastructures

C Quality tourism endowedwith a high addedvalue and purchasingpower

C Positiveeffectonthe f 2 Oself-carfiddenceand empowerment
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System of sustainable Innovation

Local talents are showcased

Tool of governance
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Bring your ideas,shapeyour project

Froma 2K 2 dzNJ O 2 dzNEISe& Xt N2 3 NI Y6-hour woikdh&p a3 S v

This workshop will provide you to eventually
launchyour own project related to creativetourism.
Thistailored approachprovidesexclusiveinformation and networking opportunities.

Certification
LanguagesEnglish, French, Spanish, Catalan, Italian. Others, please contact us.

WWW.creativetourismnetwork.org
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WHO ARE THEY GEARED TOWARDS?

A Universities and business schools
A [ 20Ff LldzofAO 02RASa YR 2FFAOAIf 5ah
A Chambers of commerce
A Private entrepreneurs
A Art, culture and traditional associations
A Artists, craftsmen and creative industries
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A Cultural equipment's and heritage managers
A Festival organizers
A Ecotourism sector
A Hospitality industry
A Tour operators and inbound agencies
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TOPICS

What do we meanby ccreativetourismé K

About its evolution and current features

Casestudiesof creativetourism managedby private and public entities.

How can llaunchmy own creativetourism project or includethis modality in my existingbusines®
Designand production of creativetourism experiences

Howto generateincomefrom creativetourism?

Creativetourism & branding how to createa creativetourism destination?
Howto createavalue chainfor the territory from public ¢ private partnership?
Howto differentiate my destinationthrough creativetourism?

Who are the creativetourists? How can Ireachthem?

Communicationtools and marketingstrategiesadaptedto creativetourism.
Networking/ strategicparnerships
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Aboutthe CreativeTourismNetwork®

Basedn Barcelonathe CreativeTourismNetwork®is the internationalreferencebodyfor the creativetourismsector
It promotesthe destinationsaroundthe world that, independentlyof their characteristicspet on creativetourism to

caterto the new demandwhile creatinga valuechainfor their territory.
The Creative TourismNetwork®providestraining, consultancypromotion as well as the exclusiveCreativeFriendly

Destination®ertification
Throughthe CreativeTourismAcademythe CTNprovidestailored trainingsdirected by high-levelexperts
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Consultancyfor the creation and management of your creative tourism program.

Academic and profession@hinings, workshops, capacity building and study tours.

Promotionof the Creative Destinations through a wide array of services:

- Tailored communication and press services, Digital Marketing, Promotion in fairs, conferences, fam trips, etc.
Identification of thecreative tourism marketplace
Partnershipswith international strategic stakeholders.

Certification ofCreative Friendly Destinations

Organization of th&reative Tourism Awards
Groups of research headed by Prof. Greg Richacdgnventor of the creative tourism concept.

Organizatiorof International Conferences on Creative Tourismthe destinations of the network.

www.creativetourismnetwork.org



CONEERENCES ON/CREADIVESNOURISM
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C Wework with andfor the following organizations amongothers:

UNWTOUNESC@uropeanUnion, World Bank,CaribbeanTourismOrganizationEuropearCitiesMarketing

Ministry of Tourismof Jordan Ministry of Tourismof JamaicayVisit Iceland ProFinland Ministry of Tourismof

Bugaria FrenchMinistry of Culture,Municipality of Jinju(SouthKoreg, RegioneToscanaAlcaldiade Medellin,

Embratur(Brazi), Secretariado Turismodo Porto Alegre(Brazi), Secretariade Estadode Turismoe Esportesdo

Minas Gerais,SENACFécomercio(Brazi), Governodo Mato Grosso,City of SantaFé (US), Turismo Centro
Portugal,CamaraMunicipal do Loulé (Algarve- Portugal),Ajuntamentde Ibiza,MissionLouvreLens,Office de

Tourismede Biot (Provence France) ConseilGénéralLoireAtlantique (France), CroatianChamberof Economy
(Zagreb) SmartravelPortugal) INTOCongresdallorca,CreativeTourismForumBangkok,

Universitéde La Sorbonne(Paris,France),University of Monash (Melbourne, Australia),IPAC¢ Universitéde

Laval (Québeg, UniversitaCa'Foscar{Venicg, Torino International Training Center (Italy), ToulouseBusiness
Schoo] University of Barcelona,International University of Cataloniga UOCUniversity ESADBusinessSchool
(Barcelona)CET Barcelona,etc.

World TravelMarket, ITBBerlin FITURMadrid, BTLLisboagtc.

CreativeTourismNetwork® www.creativetourismnetwork.org
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